
Unit 8 

Marketing 

I Warm up 

Find 9 common words connected with marketing in the word square. You can read the words 

vertically (3 words), horizontally (5 words) and diagonally (1 word):  

 

 

R Q A I J K L M P L A N 

C U S T O M E R N P O Q 

S A A M A R K E T I N G 

H L B L F G H J T S T O 

O I F E F W R U U C V O 

J T G A G Y B B C E A D 

L Y H T H I R U B D U S 

N Q R P R O D U C T Q P 

O S I T T R V G H J W R 

O M S E R V I C E S X E 

D I K I R E S E A R C H 

D X X A P Q U A N A F H 

 

 



II Reading 

 

What is Marketing?  

 

 What exactly is marketing and why is it important to you as an entrepreneur?  Simply 

stated, marketing is everything you do to place your product or service in the hands of potential 

customers.  

 It includes diverse disciplines like sales, public relations, pricing, packaging, and 

distribution.  You might think of marketing this way.  If business is all about people and money 

and the art of persuading one to part from the other, then marketing is all about finding the 

right people to persuade.  

 Marketing is your strategy for allocating resources (time and money) in order to achieve 

your objectives (a fair profit for supplying a good product or service).  

 Yet the most brilliant strategy won't help you earn a profit or achieve your wildest 

dreams if it isn't built around your potential customers.  A strategy that isn't based on customers 

is rather like a man who knows a thousand ways to make love to a woman, but doesn't know 

any women.  Great in theory but unrewarding in practice.  

 If you fit the classic definition of an entrepreneur (someone with a great idea who's 

under-capitalized), you may think marketing is something you do later — after the product is 

developed, manufactured, or ready to sell.  

 Though it may feel counter-intuitive, marketing doesn't begin with a great idea or a 

unique product.  It begins with customers — those people who want or need your product and 

will actually buy it.  

 Entrepreneurs are in love with their ideas, and they should be.  After all, why would 

anyone commit their energy, life savings, and no small part of their sanity to anything less than a 

consuming passion.  Because entrepreneurs are passionate about their idea, product, or service, 

they innocently assume other people will feel the same.  Here's the bad news — it just doesn't 

work that way!  

People have their own unique perceptions of the world based on their belief system.  The most 

innovative ideas, the greatest products, or a superior service succeed only when you market 

within the context of people's perceptions.   Entrepreneurs need to be aware of many such 

contexts, such as social and economic trends or governmental regulations. 

 People don't just "buy" a product.  They "buy" the concept of what that product will do 

for them, or help them do for themselves.  People who are overweight don't join a franchise diet 

center to eat pre-packaged micro-meals.  They "buy" the concept of a new, thin, happy and 

successful self.  

Before you become consumed with entrepreneurial zeal and invest your life savings in a new 

venture, become a smart marketer.  Take time at the beginning to discover who your potential 

customers are, and how to effectively reach them.  



 Without a plan, your entrepreneurial dream is really wishful thinking.  While a marketing 

plan can be a map for success, remember that the map is not the territory.  A strategy that 

ignores the customer isn't an accurate reflection of the landscape.  

 A good marketing plan can help you focus your energy and resources.  That's why 

market research, however simple or sophisticated, is important.  Planning is imperative, research 

is important, but there's no substitute for entrepreneurial insight.  After all, as Mark Twain wrote, 

"You cannot depend on your eyes when your imagination is out of focus".  

 

Answer the following questions. 

 

1. What disciplines does marketing include? 

2. What, or who does marketing begin with? 

3. What do people ‘buy’? 

4. Why is a marketing plan important? 

 

III Vocabulary 

 

A Fill in the missing words in the sentences below. Choose from the following. One word 

is used twice. 

 

customer  place  product  service 

developing  price  profit  time needs 

distribute producing promote want 

Marketing is concerned with getting the right (1) _______________ to the right (2) _______________ at 

the right (3) _______________. 

Marketing is about meeting consumer (4) _______________ at a (5) _______________. 

Marketing makes it easier for (6) _______________ to do business with you. 

Marketing aims to find out what people (7) _______________: then (8) _______________ and (9) 

_______________ a (10) _______________ or (11) _______________ that will satisfy those wants; and then 

determining the best way to (12) _______________ (13) _______________ and (14) _______________ the 

product or service. 



B CTN Cables wants to enter a new market. Read the following letter to a possible export 

partner. Fill in the missing words in the sentences. Choose from the following: 

 

analysis  free  mix  research 

demand  goods  plan  trends 

 

Dear Robin, 

Re. South Pacific Market 

Thank you for your letter about your plans to market our products in the South Pacific Region. 

As you know, we want to sell our (1) _______________ in every (2) ______________ market in the 

world, so naturally we are interested in your region. 

Obviously we have to do some market (3) _______________. For now, I have four questions: 

How is the present supply and (4) _______________ for our kind of products? 

What kind of marketing (5) _______________ do you think we should develop in our marketing (6) 

_______________? 

What are the market (7) _______________ in this country? 

Can you recommend someone to carry out a detailed market (8) _______________ for us? 

I look forward to hearing from you as soon as possible. 

Yours sincerely, 

Lisa Benett 

 


